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The United States and Spain are global cultural 
powers. Their cultural industries, including 
film, music, literature, and gaming, are thriving 
thanks to the combined push of open and 
global markets and the digital revolution. These 
factors make it easier for products to reach 
an increased number of consumers beyond 

SESSION 1

The Entertainment Industry: A Cultural Bridge

the continents of North America and Europe, 
creating quality jobs and delivering high added-
value services. Still, there is more to come with 
the rise of digital platforms, which innovate 
the production and distribution of content 
originating from Spain and the United States. 
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Talent, cost and 
quality explain 
the success of 
Spanish film 
industry. 
Adriana Moscoso,  
General Director for 
Cultural Industries and 
Cooperation, Ministry of 
Culture and Sports

It’s culture, not 
just the language, 
what makes 
Hispanic products 
attractive. 
Tatiana Rodríguez, Senior 
Vice President, Brand Head, 
Nickelodeon Kids and 
Family

Platforms are a  
great opportunity, 
but diversity must 
be preserved. 
Pilar Moreno, Director 
General of Morena 
Films and Chairman of 
the Cinema National 
Association

The power of the Spanish language, its rich 
historical heritage and geography, and the 
attractiveness of the country as a tourist 
destination offer a powerful appeal to investors. 
Testifying to the level of talent and quality of the 
Spanish cultural industry, American firms are 
rapidly venturing into the Spanish marketplace. 
Netflix has recently selected Madrid to be 
the siege of its European hub, and a growing 
number of major American companies, such as 
Viacom, are filming and producing in and from 
Spain. Between 2016 and 2018, American firms 
represented over 80 percent of the 334-million-
euro investment in the Spanish entertainment 
industry. Similarly, American media companies 
have discovered the immense potential of 
the Latino market in the United States, as well 
as in Latin America and Spain. Television 
productions and series now run both ways: 
stories in both Spanish and English, featuring 
Latinos, their lives, experiences, and social and 
cultural challenges, which are increasingly 
displayed universally.

Challenges for the sector include the need 
for increased investment, more significant 
economies of scale and market-friendly 
regulation that protects content producers and 
distributors from copyright violations such 
as piracy. Equally important is the challenge 
to guard the diversity of talent in the face 
of the harmonizing pressures brought by 
streaming platforms and large studios. The 
entertainment industry writ-large has a moral 
responsibility to feature diverse stories that 
represent and celebrate the cultural diversity of 
our societies, including those of marginalized 
and disadvantaged minority communities 
who have historically dealt with the challenge 
of combatting negative stereotypes in popular 
media.
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Extreme weather events associated with climate 
change are widely considered to top the list 
of existential threats facing society, and while 
seemingly overwhelming, tackling climate 
change is possible with the right combination 
of political will, strategic investments, and 
technological breakthroughs. We are 
experiencing a clean energy revolution that 
has the potential to adequately address global 

SESSION 2

The Future of Cleaner Energies
Renewable 
energy is not 
good enough. 
We need energy 
efficiency.
Alison Silverstein, 
Independent Consultant, 

Former Senior Advisor, 

Federal Energy Regulatory 

Commission

warming and stimulate large segments of the 
global economy. Renewable energies such 
as wind, solar, and hydroelectricity represent 
energy systems that have little to no net 
greenhouse gas emissions or carbon footprint. 
These sources of energy are beneficial to the 
environment as well as the economy, creating 
jobs, generating investment, and research 
opportunities on a large scale. 

Spain and the United States have an immense 
need for decarbonization. Spain is committed to 
meeting the European Union’s 2050 100 percent 
decarbonization target and the 2030 goal of 
ensuring that at least one-third of its energy 
origins are developed using renewable energies. 
Such feats are projected to bring emissions 
down by 40 percent and allow Spain to achieve 
a 32 percent gain in energy efficiency. In 
the United States, where renewable energies 
constitute only 17 percent of generated 
electricity, there are enormous opportunities 
for breakthroughs in renewable and geothermal 
energy, which demonstrate promise in states 
like Texas. Ensuring an efficient and sustainable 
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We are the last 
generation able 
to confront 
climate change 
successfull. 
José Domínguez Abascal, 
Secretary of State for 

Energy, Ministry for the 

Ecological Transition

The United States 
can benefit a lot 
from Europe’s 
experience with 
geothermal 
energies. 
James Jackson, Chairman, 

Clean Energy Business 

Network and Independent 

Consultant, Shell New 

Energies

Decarbonization 
is a global task 
which requires 
the combined 
effort of all of us. 
Xabier Viteri Solaun, 
Director, Renewable Energy 

Business, Iberdrola SA

transition to cleaner energy is vital to both 
countries and abroad.

A prosperous future requires a more aggressive 
move to carbon-neutral fuel. Solar and wind 
energy sources, for example, have become 
more economical and efficient than ever before, 
representing competitive alternatives to fossil 
fuels and nuclear energy. However, no energy 
is entirely carbon-free. There are carbon costs 
associated with energy production, distribution, 
and consumption. Energy waste, no matter 
its source, must be dramatically reduced if we 
are to move to a low-carbon economy. We can 
accomplish significant gains at the consumer 
level. The United States, for example, could 
reach 57 percent of its decarbonization goals 
by 2050 by improving the efficiency of energy 
use in our electricity grids, the electrification of 
transportation, homes, and storage systems.

Governments and markets play pivotal roles 
in the transition to a low or zero-carbon 
economy. An environmentally friendly market 
requires the right combination of intervention, 
investment, and technological innovation to 
incentivize clean energy as a sustainable and 
cost-effective alternative to energy sources 
that exacerbate the climate crisis. Long-term 
investments in efficient and sustainable grids 
require well-governed utilities and public-
private cooperation. Spanish and American 
companies have already demonstrated efforts to 
decarbonization and bringing cleaner energies 
to their consumers; nonetheless, we can and 
must do more to address climate change 
adequately.
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Facts and truths are core democratic values. 
Without them, democracies cannot survive. The 
spread of fake news, the use of disinformation 
campaigns, and, more generally, the deliberate 
attempt to manipulate public information 
have become a pervasive element of today’s 
geopolitical rivalries. Foreign actors, abusing 
the open-nature and the light or inadequate 
regulation of social media platforms, have 
consistently used the cyber frontier as a tool 
of hybrid warfare to target the public’s trust in 
their democratic values and political systems.

The breakdown of trusted information sources 
and the future of factual information are some 
of the significant challenges that democratic 
societies face, including the United States and 
Spain, who have demonstrated commitments 
to combat information manipulation. Almost a 
decade ago, the United States Cyber Command 
was established as the fifth domain in our 
military operations, working in tandem with 
land, sea, air, and space to combat national 
security threats. The Cyber Command, now 
counting on 133 operational teams, operates 

SESSION 3

Disinformation in the Face of Technological 
Innovation

at full range under a doctrine of persistent 
engagement, both defensive and offensive, 
to track and monitor malicious actors. 
Information manipulation also poses a threat 
to Spain’s territorial integrity. Both at home 
and internationally, the country has witnessed 
how information was weaponized to weaken 
democracy and institutional stability, thereby 
damaging the country’s image and reputation 
abroad and harming citizen’s trust in traditional 
media and political institutions.

Publics are confused by the disappearance of 
traditional media outlets and the proliferation 
of new actors and digital news platforms. Social 
media platforms and digital media outlets 
are often used to launder false information 
intentionally produced by foreign actors. A 
healthy media space is, therefore, key to combat 
disinformation. However, traditional media, 
imperiled by the parallel loss of readers and 
advertisers, thus of revenue, workforce, quality, 
and independence, can hardly cope with this 
challenge. Restoring the public’s trust in media 
and making truth and trust possible again 
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We do not sit and 
wait. We play 
forward defense. 
Rear Admiral William W. 

“Trey” Wheeler, III, Director, 

Plans and Policy, J5, United 

States Cyber Command

Disinformation 
presents security, 
hybrid, and 
communication 
challenges. 
Joaquín de Arístegui, 
Director General of Morena 

Films and Chairman of 

the Cinema National 

Association

The key to 
information 
manipulation 
is successful 
dissemination. 
Bret Schafer, Media and 

Digital Disinformation 

Fellow, Alliance for 

Securing Democracy, 

German Marshall Fund of 

the United States

Fake news 
confirm our 
biases and tell us 
what we want to 
hear. 
Antonio Caño, Journalist, 

Former Editor-in-Chief, EL 

PAIS

requires the adequate regulation of social media, 
which captures an overwhelming majority 
of advertising dollars without assuming any 
responsibility for the quality of their content.
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Honorary Chair Joaquin Castro and 
NBCUniversal’s Cesar Conde discussed the 
significance of Spanish-language media 
and rising Latino influence in the cultural, 
economic, political, and social spheres of 
American society.

According to their conversation, three main 
reasons explain this success—first, the Latino 

ADDENDUM

FIRESIDE CHAT: Honorary Chair Joaquin Castro and 
American Media Executive Cesar Conde

market is a driver of the United States economy. 
There are more than 60 million Latinos in 
the United States possessing an estimated 
two trillion-dollar consumer spending power. 
The rapid growth of the American Latino is 
at the forefront of a cultural, demographic 
shift, which requires corporations and their 
leaders, across all industries, to think differently 
about how they can most effectively engage 
Latino consumers and employees to drive new 
business development opportunities.

Second, Latinos are proud of their heritage 
and demand to see more of it represented in 
mainstream American culture. Corporations 
cannot maximize the full potential of a 
culturally driven market segment that is quickly 
becoming the new mainstream by employing 
a general market approach or total market 
strategy that makes half-hearted efforts to 
include Latinos. By becoming more culturally 
proficient, firms can authentically lead and 
embrace new competitive advantages in the 
Latino and Spanish-speaking market to drive 
growth and innovation.
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The Spanish 
industry is a 
shining light for 
all of us. 
Joaquin Castro, Honorary 

Chair, United States-Spain 

Council

Latinos can 
perform at the 
highest level 
in front of and 
behind the 
camera, but also 
at the top. 
Cesar Conde, Chairman, 

NBCUniversal International 

Group and NBCUniversal 

Telemundo Enterprises

Third, Latinos demand high-quality products. 
Latino and Spanish-language audiences are 
no longer content with unoriginal, and low-
quality or imported content. Firms must invest 
in sophisticated products such as original 
entertainment, news, or sports content if they 
want to be competitive and leverage authentic 
engagement from Latinos and Spanish-
language audiences in the United States.

Throughout their discussion, Honorary  
Chair Joaquin Castro and Cesar Conde lauded 
Spanish talent. They celebrated the role of 
Spanish actors and producers, referring to them 
as a shining light due to their quality and ability 
to deliver works of art, compatible with various 
cultural backgrounds and languages across  
the globe.

They also identified two contemporary 
industry challenges. First, they recognized the 
competition between traditional broadcasters 
and rising digital streaming platforms. They 
acknowledged that competition has led to 
innovation in the marketplace, resulting in 

market competitions between various media 
distribution business models popularly referred 
to as “streaming wars.” Second, they reaffirmed 
the importance of having more Latinos in the 
media industry. Castro and Conde advocated 
for greater inclusion on both sides of the 
camera, in the boardroom, and c-suite. A failure 
to leverage the talent of Latinos in the media 
industry constitutes a moral and business 
imperative given the rising socio-economic 
and socio-political influence of Latinos in the 
United States.




